Writing Effectively:
STEP 1: ANALYSIS (PTARP, from Problem/what you need to do, to Research,  to 
                                        planning on how to present)

STEP 2: HOOKING AUDIENCE APPEAL/ Audience affects Choices

STEP 3: Actual Writing
HW 2: AUDIENCE LOST OR FOUND IN TRANSLATION 
(on a separate paper or email..)

1a)Find one American commercial on youtube etc that you think would translate into most countries’ culture.   Print/enter its http address.

1b)Why do you think it would translate to a general global audience?


1c)Identify which tone, from 1-10 forms of audience appeal is in use?  Explain. How is this shown?

2a)Find a commercial from another country that you feel does NOT translate for an American audience.   Print/enter its http address.

2b)Why do you feel it succeeds in that culture’s audience, but NOT to a general (US) audience?

2c)In your opinion, which tone, from 1-10, might work with the target culture/audience, but fails to translate?  Explain why it fails for the US general audience.   
	10 Universal TONES in telling story/choosing topics
 to hook General audience appeal  
(different for each culture, may not translate between different cultures, but every culture has these ‘hooks’ for attention)

	1)Universal ‘human’ drama : tragedy, drama, family, loneliness, etc    


	2)Fantasy roleplay (eg Axe Spray, Sports Videogames)

	3)Ride or react to a Trend (eg Vampire genre)

	4)FEAR



	5)Celebrity or sexual or heroic character’s endorsement 

	6)Humor


	7)Desire to be successful /cool


	8)Intensity 


	9)Disarming of a Fear 

	10)Over the top or Controversial   


If you write your specific story (fiction, product commercial, etc) in one of these 10 tones, you hook a general audience more easily and can translate to same audience in a different culture more easily
